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PRESS RELEASE

5th March 2004
Brian Croser extols the diversity of Australian ‘terroir’ at WSET® Annual Lecture 
________________________________________________________________________
Brian Croser, Winemaker of Australia’s Petaluma Vineyards, was the speaker at the Annual Wine & Spirit Education Trust Lecture held in Vintners' Hall on 23rd February. His subject title was "Brand or Authenticity." 

The talk was, as expected, seriously informative and thought provoking and under fire were Vinexpo, wine journalists (the British in particular), large Australian wine companies, René Renou, the Lanquedoc Roussillon and of course the Rugby World Cup.
Croser compared the challenges which face the wine industries of France and Australia, and the difficulties of cohabitation of branded commodity wines and premium terroir influenced wines within these countries by posing the questions: Is regional identification an advantage or disadvantage to branded, commodity wine?; and Can the same producer successfully make and market branded commodity wine and premium regionally differentiated wine?

Commenting on the lecture, the Chief Executive of the WSET, Ian Harris, said: “As expected Brian gave a lively and memorable debate, stirring the audience to ask incisive questions which could have led to a long and provocative debate, which sadly we didn’t have time for. This will be a hard act to follow in 2005 when the Trust promises another penetrating and animated lecture.”

To see the full text of the lecture go to www.wset.co.uk/03_about/events.html 
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