WSET participates in Wine Relief 2005

Comic Relief is calling on the UK wine trade to help raise a wealth of cash for the Red Nose Day 2005 campaign, which culminates in Red Nose Day itself on 11th March.

The Wine & Spirit Education Trust is asking its students to donate just £1.00 and have the chance to win a bottle of Grahams 30 year old Tawny and a bottle of Grahams 1998 LBV; Hugh Johnson's The Pocket Wine Guide 2005 and Wineries with Style by Peter Richards (both published by Mitchell Beazley); or a case of 12 bottles of Fetzer Valley Oaks Syrah Rosé. 

All students have to do is write a tasting note in the style of a celebrity. Wines will be available to taste at the end of classes and students can purchase blank Celebrity Tasting Sheets from their tutors.  They can sample the Wine Relief wine, put forward by UK retailers, before adorning celebrity imagination caps and getting creative.

Ian Harris Chief Executive of the WSET commented: "When approached to help with the fundraising for Wine Relief 2005 we didn't hesitate, especially when presented with the novel idea of having students use their tasting skills in a fun way.  I would like to thank Comic Relief for supplying the wines for the celebrity tasting, as well as those who have donated prizes.  I look forward to judging the competition in February and discovering how inventive our students can be."

The closing date is the 28th February, and the winners will be contacted and announced shortly afterwards in the press.

With an accumulative total of over £1.2 million raised on the three Red Nose Days since 1999, Wine Relief, supported by television presenter and wine enthusiast, Phillip Schofield, has now set itself the ambitious target of breaking the £2 million barrier in 2005. 

All money raised from Wine Relief will go directly to Comic Relief.  Every pound that is donated to Red Nose Day will help make a difference to people living unimaginably tough lives here in the UK and in Africa.

